LASVEGAS...ArcellaPremium Brands, LLC, today announced here the introduction of
its Redcliff Liqueur, the first premium American liqueur.

“With 15 distinctive blended ingredients, Redcliff Liqueur offers atruly unigue American
taste and has a southwestern ook and feel,” according to Frank Arcella, owner of Arcella
Premium Brands of Las Vegas, Nev.

To help enhance the packaging for this new spirit, he called upon Saxco-Demptos of
Louisville, Ky., worldwide packaging speciaists for the wine and spiritsindustry. Saxco-

Demptosisadivision of Saxco International Inc. of Horsham, Pa.

Saxco-Demptos worked with long time partner Flowdesign, Inc. of Detroit, MI., Brand
|dentity and Package Design specialists for the consumer products industry. “We were inspired
by an old vase supplied to us by Frank Arcella”, says Flowdesign principle Dan Matauch. Itisa
unique tombstone-shaped bottle, which tapers out at the bottom, and features custom designed
360-degree spirals embossed in the glass. We also worked with prominent American artist
Stephen Reaves to finalize the front label pictorial which helps enhance its southwestern theme.
The paper |abel features hot stamped gold on the spiral logo and outside border, along with

embossed elements on the painting to give it arealistic “lifted” oil painting texture.

Saxco-Demptos sourced and supplied a private mold 750-mL flint bottle from the
Owens-1llinois BSN subsidiary, a Saxco-Demptos vendor. 1n addition, Saxco-Demptos
provided afour-color, custom six-pack shipping carton from All West Container Corp. of San

Francisco, Calif., another in its cordon of vendors.






